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KOREA DESIGN CHALLENGE 2013

Korea Design Challenge 2013

“Back to the origin of KOREA: SangsangMadang meets Kikkerland Design."

KOREA DESIGN CHALLENGE 2013 was held by KT&G SangsangMadang as the third year
award in collaboration with Kikkerland Design Inc.,, o introduce the excellence of Korean
creative design to the whole world through the global culture exchange.

This year's theme was ‘Back to the Origin of KOREA’, which reminds us Korean design’s
originality and gentleness. It also delivers meanings to the people as a work beyond the
product.

KT&G SangsangMadang supports consistently Korean local designers to turn their vivid
imagination into the real things and this project continues the line of this objective. A
collaboration partner, Kikkerland where creativity runs rampant and even the most utilitarian
gadget becomes a delightful discovery, supports our philosophy we pursue, ‘totally different
new imagination’,

So are you ready to enjoy Korean unique and fun imagination with KT&G SangsangMadang?

*As the main motif of Korean unique design, 553 submissions were in this year’s award,
KOREA DESIGN CHALLENGE 2013, Creativity, merchandising plan, and marketability were
considered during the initial screening, and finally 33 items were selected through the
workshop with designers and professionals for about a month.*
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company introduction
/ KT&G SangsangMadang
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SangsangMadang is where you grow your artistic imagination
meet the world, share with others and become happy. ﬁi-"“’ L)”-,D:‘

) - \ o EAMe oos "
KT&G SangsangMadang supports new imaginations. -5.)-‘ g Hz’ = O TR S 4 g g stn MRIgLIC
KT&G SangsangMadang supports and advocates cultural variety and uniqueness. A Eeta Z Qe

KT&G SangsangMadang communicates and shares with the world.

The concept of KT&G SangsangMadang
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Communication Communication

We aim open projects, such as external co-projects, ‘SangsangDo:Dream’ Free Suggestion, etc, st FotAHIE Sl A7HS 0| OPY N AxtetE J1d M goll g T IO, XEXITE 7HA| Q=
to allow individuals and the public to realize projects that they can plan, exhibit and perform by XtZoj| 26k YFZ St DX S|

themselves.

Market Place

As we focus on supply of stable ground based upon vigorous cultural consumption for the

U2 71202 718, FA, B XY MOkt RHY 4 QUEE 511 YgUTH
creative activities of artists, we pay attention to and seek out small but worthy art works.

Incubating Incubating

N

Incubating_ We support young artists of design / photography / music bands / etc with our AIRIMOI 7X@ TR 310 2 CIXIQI/ALRI/SQHHE S M2 OtE|AE S X|3fLCH
practical artist support programs.

M Performance oRint] M Al2pollE Academy 25AH Communication g LlzAlold

- Producing & Production - Music band incubating - Design management - Fine arts exhibition - Adult culture & art - Unified communications
- Screening - Performance planning - Exhibition and distribution - Nonmainstream cultural education - Brand management
- Distribution - Hall rental service - Product mechanizing arts exhibition _;(OUIT, creative empirical - Media communication
- Cinelab - Exhibition - IPhsi@e@dilidiien ame “ uca. o - - Customer service
artists support - Official training

- Lecturer management

- Rental service




Projects from Design Business
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* Development, Manufacture and Distribution

KT&G SangsangMadang Design Business Team supports local designers for their creative
activities, highlighting creative, unique and new products of emerging designers and
established designers, by encouraging and promoting their efforts, We hope to enhance
domestic design industry with our various programs of design product development, sales,
distribution, exhibitions and so on.

- Distribution of over 380 brands & 3,000 products : Located in the 1F of SangsangMadang
B/D, Design square is a multi-shop selling local independent designers’ brand products. In
Design Square, as a place of communication between designers and customers you can
meet fresh ideas of young designers and see the flow of design trend at a glance. We are
dealing with approximately 3,000 products from living to fashion items.

- Exhibitions : We exhibit varied designs for the public as well as provide space to promote
and test the products. The space can be used for introducing designers’ products, brand
launchings and pop-up stores of other companies.

- Design Merchandising :We hold We also have a dedicated team working on creating and
sourcing cool and innovative new products through the program, SangsangMadang Free
Design Suggestion, by offering a chance for designers, inventors and anyone with a great
idea to have the opportunity to submit their product ideas to us so that they can be
considered for development. Also we hold the design contest like SangsangMadang Design
Award every year, so turn those brilliant ideas into real things and support their production,
distribution, promotion and marketing.

- Design contests : SangsangMadang Designers Group, SangsangMadang Free Design
Suggestion, Design award

- Others: Design modeling service(3D Mock-Up service)




Letter from KT&G SangsangMadang

Mijin Kim « President
KT&G SangsangMadang

Itis my great pleasure we've held the third design award of KT&G SangsangMadang, KOREAN DESIGN CHALLENGE 2013,in
collaboration of Kikkerland Design Inc.,

First of all, I'd like to tell you that this award was a very good opportunity to develop SangsangMadang design with Korean
local designers and review the Korean design with this award’s theme.

There weren’t many channels to support Korean local designers around the time when we opened SangsangMadang, or
just | would say there’re no channels at all because only imported goods were sold in many shops. At that time when
looking over students’ design and exhibition, | hoped KT&G SangsangMadang would be a new solid foundation to support
them and now we’ve reached out for new design to find the way into world market.

While operating and managing KT&G SangsangMadang, I've been thinking of the role of corporation to support the
designers because it seems there’s the very big difference between the two, designers and artists in Korea, and have
wondered what the difference between them is. My answer is their roles are decided by the corporation’s role. | mean the
corporation needs to build the foundation to support both artists’ sensation and designers’ practical skills, then designers
would concentrate on the creative activities and the corporation would have them merchandised, distributed, and
promoted, and people would keep their imagination alive in that way.

What KT&G SangsangMadang is seeking to accomplish is compatible with Kikkerland’s philosophy. Kikkerland’s product
development and distribution is what Korean local designers really want, so we had a great opportunity to find the
excellent Korean design and have them stepped out into world markets. Actually | think KOREA DESIGN CHELLENGE 2013
is the successful project because even products haven’t been produced and distributed yet but | admire what we tried to
find Korean identity and express designer’s cool idea. This is what KT&G SangsangMadang can do to support designers in
reality and make people enjoy their products.

Once again, | do really appreciate your all commitment to this year’s award, KOREA DESIGN CHALLENGE 2013 and
congratulate on all of winners. I'm sending a message of support to all of many local designers in Korea now and KT&G
SangsangMadang will keep supporting all of you to bring your products on to world stage.

Lastly, | would like to especially thank to Jan van der Lande, the CEO of Kikkerland, Jaeyu Lee, the director of Kikkerland and
other staff for having shown such commitment.

Thank you.
Mijin Kim
President

KT&G SangsangMadang
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company introduction
/Kikkerland

Welcome to Kikkerland Design Inc., where creativity runs rampant and even the most
utilitarian gadget becomes a delightful discovery.

Since 1992, the folks at Kikkerland Design have traveled the world in search of original
designs for things that can make life more enjoyable, Clever things to intrigue you. Smart
things that make everyday tasks easier. And gentle things that make you feel happier when
you use them,

It's no wonder that Kikkerland Design continues to offer the world’s largest collection of
ingenious items combining form, function, and delight in equal parts. You can find them in
thousands of stores around the world, including museum and specialty shops. Or you can
just stay home. Because if it's inventive, witty, and smartly designed, Kikkerland Design will
bring it to you. Just for the fun of it.
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Letter from Kikkerland

Jan van der Jande
kikkerland CEO

Welcome to KOREA DESIGN CHALLENGE 2013, held by Kikkerland Design Inc. and KT&G SangsangMadang. | am very
pleased that we held the 4th Kikkerland design award, co-hosted by KT&G SangsangMadang.

The objective of the design challenge was to create products like office supplies, toys, and living products with the
Kikkerland concept and a Korean cultural reference regardless of any function. Kikkerland products are witty, smart and not
too serious, giving us so much fun and Korean culture is humorous and ingenious. | wanted to combine both two points
into one to make the delightful and interesting products.

| always want each product has its own meaning to deliver it. In my opinion, many people in Korea like newly and
beautifully designed products. Look up the website! There are tons of products and you might be getting fed up with
famous design brands.

KT&G SangsangMadang creates Korean design as well as well-designed products with Kikkerland, so we want to let the
entire world know this Korea’s modern design as a fun and a good source people can enjoy. In the meantime, | hope that
the products we create through the KOREA DESIGN CHALLENGE 2013 are meaningful to everyone in any generation.

Now here, I'd like to introduce the finalists of KOREA DESIGN CALLENGE 2013. | was very impressed with many submissions
with an excellent design and the unique story. Most of the designs were inspired by some different episodes, related to
Korean traditional myths and folk tales and mostly they came from Korean food culture like Kimchi and Korean tea with a
long tradition and history. All of these were very interesting and practical. What | really like among them was the design,
expressing current political tensions between North Korea and South Korea, which was very challenging.

You can find the KOREA DESIGN CHALLENGE'’s design in this book and hope you can discover the both values from the past
and new things at the same time. Don’t forget living as an artist with this value is a way to live in this competitive society.
Sometime in a humane fashion always we share and take risk, and other times, we are very upset with somebody. Through
all of these, we can be the real happy way of life.

At last, I'd like to introduce all who have been supporting us for KOREA DESIGN CHELLENGE 2013. Especially thank to Mijin
Kim, the president of KT&G SangsangMadang and appreciate such commitment and contributions from Jongyup Lee,
Hyewon Shin, Eunjoo Ahn, and many other staff, Cheolu Jeong, the president of Baobab Design and other staff, and Mr.
Kikkerland Jaeyu Lee, Thomas Buchheim, Jan Habraken as a panel of judges. Above all, I'd like to thank I'd like to extend our
thanks to all those who contributed to this award, KOREA DESIGN CHELLENGE 2013,

Thank you very much. Hope to see you again in the near future
Jan van der Lande

CEO

Kikkerland Design Inc.
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“Candle that reveals a peace
when wax is melted”

Peace candle

SEOKJAE YUN

30 mins after the candle wax is totally melted, Message Candle reveals its
logo printed on the bottom. It delivers the messages praying for world
peace, tragic accidents over the world as well as divided country, Korea.
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“Candle that reveals a peace
when wax is melted”

Bull fight for toast

ABEL PARTNERS

Jungjoo Kwon/ Sungmun Yoon/ Eunmi Lee/ Sanga Lee

Inspired by Cheongdo Bullfighting and Korean drinking culture. Combining
a series of actions of Bulls’ clashing of heads and horns and actions of toast

drinking. It's designed as the link which connects Korean traditional A‘ T e

bullfighting culture and morn toast drinking culture.
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Inspired by the bottle of vodka and a Soju glass - One and only “MIX VODKA.
"Drinking for Koreans is more than just drinking, its culture and passion
combine. Now it’s with KIKKERLAND, Korea's most beloved drink? Without
second thought, it is by far Soju. Lately, drinkers are enjoying soju with beer
or other mixers, So there has been significant growth in Soju bomb lovers
and due to this reason liquor companies came up with an idea to make Soju
Bomb glass to make drinking even more entertaining. Just like Soju bomb
glass, MIX VODKA is born for party animals and clubbers who love to mix
drinks.Transparent glass with shape of Vodka bottle and each level is
indicated with scale, depending on the mood of the day, it will let the
drinker to control the ratio of vodka. Finally, juice or tonic is filled to finalize
the drink and rest is history.
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“Ripple inspired pattern on
a Rubik’s cube and puzzle”

Woodcube

SOYOUN KIM

WOODCUBE & RIPPLE SERIES is a new type of Rubik's cube and puzzle
design. This design is based on a key property of traditional Korean design
which reflects raw beauty of nature, Unlike present cube and puzzle designs,
WOODCUBE & RIPPLE SERIES have natural patterns instead of artificial color
or tacky sticker on each faces. These aesthetic patterns would make it
possible to solve a cube and a puzzle, in addition, it could be an interior prop
when its users don't play with it.
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“Stylish jewel ring with pick for any type
of fun food or dessert”

Jewel Pick

MOOD LALALA

Minsun Kim/ Ahrang Lee

Jewel pick makes food more shiny. With various food, the pick can be
changed as different rings. We can have fun when we eat food with them
and also the shape of pick is a ring so that it increases the grip function. It
reminds us of the jewel candy ring which we loved when we were young.
Jewel pick will be useful and outstanding in various places such as picnic,
party, and kindergarten.
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Temperance Glass came from the Korean idea that too much is as bad as too
little. Liquor can be poured till it reaches the finger pointer.
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“Temperature controlled morph mug with
traditional Korean flower painting”

Flower mug

SOMI MIN

Feel the spring of Korea with this mug. Just pour your favorite hot beverage
and enjoy this apricot Flowers (Mae-hwa; which symbolizes patriotism in
traditional Korean art) blooming before your eyes. Your tee time will be
more enjoyable,
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v
“Notebook with tracing paper for
see-through pages”

Stealth Note

AHRA CHO

The most valuable note you can put everything that you think. Stealth has
the function that hides themselves in order not to be caught in the enemy’s
radar. Stealth note is made by using a transparent paper, you can hide the
overlapping letters on the front and rear of the case notes that you can note
own thoughts more honest.
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“Measuring and cutting ruler that
protects desks from scratches ”

Cutting matt Ruler

ALICE

Myongwon Lyu/ Hosung Jun/ Chunsoo Lee

This ruler has cutting matt in it, so it protects the desk from scratches when
we cut the paper. Just put the paper in the gap and cut it. You don’t need an

extra matt or a note to protect your desk anymore,

‘EMXE SHLIQHS 2 dictoll A4 XM E WX Qf1 £0| S8 Xt 4 UELICH EMXEE KOl
o LIC}, EANXL SFLIQHS 2 & HiCtof|

EME TS0 Z0I 5SS 7R LR T £ Qi 2HXI QY
LESgWTATtgLICh

AHE FX| OFE 2 27| WHS0)l T2 HEL

33




“Chopstick and fork multi-tool”

Multi Stick

DONGYOUNG KIM

MULTI STICK is the design, reflecting a rising trend. Fusion food is also trendy
because of the globalization, so | combined both advantages of the oriental
chopsticks and the western forks, It contains both cultures’ coexistence and
harmony.
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“Floating tea infuser based on Korean folk story”

Tiny Leaf Tea Bag

HUIN-YOE UL (zg

Himchan Jang/ Jiwoon Jeong

While having a tea, we can make ourselves calm. We can also take an advan-
tage from it while having a business meeting like in that way. I'd like to let

people know floating tea infuser based on Korean folk story and the oriental
emotion.
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Named after the name of Korean door handle, Gori, it can be used for a door
stopper and you can just hang on the door knob when you don’t use them,
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“Dandelion inspired hairbrush”

Dandelion Brush

HEESUK JUNG

When the dandelion flowers turn to seed, the seeds form a "puff* ball which
disperses with the wind quite well. Inspired with this idea, Dandelion Brush
was designed. As a shape which comes from the nature, it rotates 360
degrees and can be used for a scalp massage too.
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“Dice game inspired by an ancient Korean king's game
remade for the modern era”

Pow

2 DOORS

ShinMi Kim/ Juri Jung

POW is for playing the dice game, inspired by an ancient Korean King’s
game, who played with the oak dice 1,200 years ago. Now it's remade for the
modern era and has the same shape but has the guideline to use and its
own story.
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“Ancient weapon inspired forks and picks”

Spear Fork

ILMO AHN

Stress about the food! Now let’s attack!
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“High energy shot glasses in WIFI signal and
battery strength styles”

Momo

KIDS

Dareum Kwon/ Yongju Kim/ Changhwan Seo/ So jung Jun/
Wonchan Lee/ Heesoo Oh/ Sunghyun Park

| created a shot glass with a WIFI signal for fun, which is the symbol in the
mobile internet era. It expresses well Korean style that many Korean people
are too much attached to the mobile devices.
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“Dog flashlight based on a Korean folklore.
Contains 3 LED lights.”

Fire Dog - flashlight

KYUNGMI MOON

Inspired by a Korean folklore, whose story is about a Bul-Dog, which saved
the King from the darkness with the sun and the moon, the Bul-Dog is
designed as a flashlight. This mini sized flashlight will give you the light on

your way with emotional design.
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Inspired by a Korean folk story about a mouse, which became a person after
eating nails people just threw away on the floor, Mouse Nail Clipper was
created. It has a shape of mouse, so when you clip your finger nails, it looks
like the mouse eats them.
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“Desk organizer with magnetic clip holder” -

Crane Desk organis

SOONMO KANG

Crane shaped desk organizer are to organize and store office supplies. You
can attach the paper clips to the crane magnet and there is a storage space
for pens and pencils as well as a tape holder, This has all you need on your
desk.
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“Magnetic paper clip and pin desk organizer.”

Ghost Clipholder

YONG JEONG

Now it’ll be easy to organize the paper clips and pins on your desk in the
office or at home. This cute ghost shaped clipholder can be decorated in any
place at home.
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“Pencil sharpener in retro cassette tape style.”

Cassette Sharpner

CHUL-S00

Hyunchul Choi/ Soohwan Kim

| used to manually rewind the cassette tape with a pencil and just got that
idea from it. Pencil sharpener in retro cassette tape style makes us remind of

the old days.
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“Bunny coin bank that plumps up
as you fill it with coins.”

Plumpy Rabbit

YOUNGKYUNG KIM

As the coins come, the rabbit's belly becomes plumpy more and bigger.
You can meet whimsical and adorable situation. Saving is the same concept
with that you care the rabbit. Koreans are grown up listing the traditional
fairy tales. The rabbit is a symbol of richness and wisdom in those fairy tales.
Plumpy Rabbit is wise and lucky rabbit on the extension of the stories. The
rabbit knows well the saving is a wise task. Even though you save small
coins, you can save a lot of money when you collect them steadily.
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“Tea infuser based on a Korean fairytale”

Honest Axe

MINKYU HONG

This axe shaped tea infuser was inspired by a Korean fairytale, The idea came
up with scene where a woodcutter dropped his axe into the lake.
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“This corkscrew is symbolic of good luck.”

Jangseung Corkscrew

YASIKMADANG otxotey

Jina Kim/ Jiyun Park/ Heewoong Park/ Jihye Lee

Jang Seung Wine Opener is Jang Seung shaped wine screw opener. Jang
Seung is Korean traditional totem pole at the village entrance to protect
against evil spirits, so this opener is remade with this value and meaning
beyond the opener’s function itself. As made in aluminum, it is harmless to
humans.
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“Edamame shaped pill case.”

Pill Pod

SUNGUN CHANG

Pill pod project is all about turning seriousness of taking medicine into fun

and casual activity. The tactile and visual sensation of popping pills out of
bean curd shaped case will be enjoyable to user. Also, | expect the aesthetic
and interactivity of the pill pod will change the way people conceive the
activity of taking medicine for health problems from somber to fun and
cute.
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“Magnetic tree branch” ﬁ %

Branch Magnet

YOOMIIN JUNG

We express the branch coming in through a crack in the window. This
branch magnet is used in the place for magnet and you can make big
branch to join branch magnets.
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Eco Ball was created for the nature and love, It is not difficult to reduce
disposable products than we think. We can put it into practices right away.
Eco Ball is portable and practical with a cute design and available for all ages.
Think of the nature like a habit with this Eco Ball during everyday life.
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“Frog scissors mimic a swimming frog as you cut.”

Frog Scissors

TEAM BUNZZ|

Hokang Jung/ Jinrim Yu

People are very familiar with frogs. They are related to the story King Keum-
Wha and used be symbolized in the Korean history with various meanings.
We've designed frog scissors. They mimic a swimming frog as you cut like it
swims on the paper.
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“Inspired by the current political situation
with diplomatic thought that
the pen is mightier than the sword.”

Nucleus Pen

TAEHYUN RO

| designed this North Korea Nuclear Pen, containing the message humor-
ously that | want to deliver to North Korea, threatening world peace with
nuclear power and missiles. When you hold the pen on the memo with the
shape of explosion, it looks like a missile’s explosion. The idea came up with
the thought that the pen is mightier than the sword.
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Combined with iPhone charger, Cable Pop provides fun and convenience
in a dynamic mobile environment by letting you use it your way. Cable Pop
ensures protection, organized arrangement and portability of your phone
charger. You can also stand your phone as you like.
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“Set of 2 chopstick style pencils”

Chopstick Pencil

B-MIX

Taeeun Kim/ Seungwook Kim/ Soonwoo Yoon

Chopstick Pencils are reinterpreted as an idea of ‘Sharing pencils’. They are
the same material and shape as the chopstick’s. People can easily catch
them as an affordance design.
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“Vintage inspired water pump coffee dripper.”

Bamboo dripper

M&P

Junghwa Yoo/ Dong jo Kim/ Bin sun Yu

People enjoy the various types of coffee beans. Pumping water was used in
old times when we didn’t have water supply plant and now it is used as the
meaning of careful concern, so | thought this is the original Korean concept.
With this as a motif, | try to express coffee taste and Korean warm emotion.

SLCLOIESL 457}

El
Ust=0l XIg2 Hi2{2| 2lOjz o]




“Book light clip inspired by a clothespin.”

Wooden Light Pin

SUNGHO LEE

This is a light fixture in the figure of a clothes pin. By attaching the light to
surrounding familiar objects, you can create your own new form of light. In
addition to the fun it provides, there is the advantage that you can easily
attach a light to surrounding objects and spaces to compose your own
spaces.
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—J “The pen is mighter than the nuclear”

1st WINNER

NUCLEAR PEN




# “Bring the sun, Bring the moon”

2nd WINNER

FIRE DOG




WINNERs

SEOKJAE YUN - Peace candle
ABEL PARTNERS- Bull Fight for Toast

Jungjoo Kwon/ Sungmun Yoon/ Eunmi Lee/ Sanga
ETAEK HONG- Mix vodka
KIM SOYOUN- Woodcube
MOOD LALALA- Jewel Pick
DEF1- Temperance Glass
MIN SOMI- Flower Mug
CHO AH RA- Stealth Note
ALICE- Cutting matt Ruler
DONG YOUNG KIM- Mutti stick
HUIN-YOE UL- Tiny leaf
LEE JIN YOUNG- Gori
JUNG HEE SUK- Dandelion Brush
2 DOORS- Pow
ILMO AHN- Spear Fork
KIDS- MOMO
MOON KYUNGMI- Fire Dog
MOON KYUNGMI- Mouse nail clipper
SOONMO KANG- Crane Desk organiser
JEONGYONG- Ghost clip holder
CHUL-S00- Casette Shapener
KIM YOUNG KYUNG- Plumpy Rabbit
HONG MIN-KYU- Honest Axe
YASIKMADANG- Jangseung Corkscrew
CHANG SUNGUN- Pill Pod
JUNG YOO MIIN- Branch Magnet
AHTTY- Eco ball
TEAM BUNZZI- Frog Scissors
RO TAEHYUN- Nucleus Pen
LEE CHANGJUN- Cable Pop
B_MIX- Chopstick pencil
M&P- Bamboo dripper
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Judges

Jan Van Der Lande / Owner and Founder of Kikkerland Design Inc.

Van Der Lande travels all around the world in search of interesting designs. He
was able to lead his company into one of the most successful design
distribution companies. This design award also started from his will that he
may discover new designs with Korean culture reference. As a professional in
the design industry, he was a panel of judges to select products, which meet
the Kikkerland concept.

Thomas Buchheim / An avant-garde stylist, an artist, a graphic designer.

He's from Swiss and works as a brand consultant. Thomas Buchheim has been
traveling around the world in search of interesting product ideas with young
designers for a long time. This is the second trip to Seoul and he was a panel of
judges to select the finalists in KOREA DESIGN CHALLENGE 2013. He will also
take a role as a design consultant on the stage of product development.

| Jan Habraken / Owner of ‘Formnation’, located in NYC. Born in Netherlands.
-~

Based on the Netherlands’ design tradition, which focuses on the design history
and messages, he was a panel of judges to select finalists. He has clients like
Addidas, Quirky, and Scandinavian Tabacco and currently working as a design
consultant.

Jaeyu Lee / Design director of Kikkerland.

Jaeyu Lee is currently working for Kikkerland as a design director and he was a
panel of judges not only as a product designer of Kikkerland but also as a
Korean designer. He explained Korean design to other judges and have them
understand it. Directing Inhouse design team of Kikkerland, he is in charge of

1 ing product develop and desi and also managing product
development for the products, which will be created through this award.

... Contributors

Laura Kellner / Marketing PR director of Kikkerland

b He is in charge of public relations for KOREA DESIGN CHALLENGE 2013. He's
endeavoring to handle lots of press release, hold the interview and make
Korean culture and design known all over the world.

Chul Woo, Chung / President of Baobab design, the Korean partner of Kikkerland design Inc.

He introduces excellent well designed products over the world into Korea. At first, he suggested the design
award to Kikkerland to introduce Korean designers and products. KT&G SangsangMadang held the
Kikkerland showcase and gave full support to KOREA DESIGN CHALLENGE 2013.

Jan Van Der Lande / Owner and Founder of Kikkerland Design Inc.
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Thomas Buchheim / An avant-garde stylist, an artist, a graphic designer.
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Jan Habraken / Owner of ‘Formnation’, located in NYC. Born in Netherlands.
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Jaeyu Lee / Design director of Kikkerland.
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Laura Kellner / Marketing PR director of Kikkerland
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Chul Woo, Chung / President of Baobab design, the Korean partner of Kikkerland design Inc.
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Mijin Kim

President/ KT&G SangsangMadang
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Jongyub Lee
Businss Manager
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Hyewon Shin
Design - Business Team / general Manager / Head MD
Project planning, alliance management, B2B sales
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Eunjoo Ahn
Design - Business Team / MD / Shop Manager
Exhibition Planning,Promotion, Product Management
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Rachel Kang

Design - Busi Team /
International Sales, Marketing, PR
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Hyerim Won
Design - Business Team / Shop Master
customer service, B2C sales
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Joonhyoung Cho
Design - Business Team

/ Design, Product manager
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Minhui Kim
Design - Business Team
/domestic distribution management




KT&G SangsangMadang COMPANY SS Co.,Ltd,
65 Eoulmadang-ro, Mapo-gu, Seoul, Korea

Tel. 82 2 330 6200,

Fax. 82 2 330 6220

Hyewon Shin / General Manager / Design Business Team
Tel. 82 2 330 6274,
Email. hyewon(@ssmadang.co.kr

Rachel Kang / Export sales Manager / Design Business Team
Tel. 82 2 330 6277,
Email. rachell@ssmadang.co kr

KIKKERLAND DESIGN INC.

666 BROADWAY 4FL NEW YORK CITY 10012
JAY LEE / Director

TEL. 212. 678. 2250
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